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“Creative Folklore”:

A Review of Its Social Context and Related Concepts’
Siraporn Nathalang~

Abstract

Today, culture, particularly folklore, is changing rapidly. However, the pace of
change is not intrinsic to culture but is accelerated and determined by social
factors. The result is the rise of new forms of and subject matter in folklore.
“Creative Folklore: Dynamics and Application of Folklore in Contemporary
Thai Society” is a research project aimed at explaining various aspects of the

dynamic phenomena of folklore in the context of contemporary Thai society.

This article gives a review of social context, related concepts and examples of
dissertations concerning the “creative folklore” phenomenon. In this article, the
social context related to this phenomenon comprises all these contexts:

globalized society and tourism, capitalism and the creative economy, and

This review article is part of the research project “Creative Folklore”: Concepts and Synthesis of
Folklore Phenomenon in Contemporary Thai Society, the first project in the TRF Senior Research
Scholar series “Creative Folklore”: Dynamics and Application of Folklore in Contemporary Thai Society
(2011-2014). Being the “first part” in the series, it reviews contexts and concepts related to the
analysis of the “creative folklore” phenomenon. The “second part”, which has yet to be finished, is a

synthesis of the phenomenon gleaned from facts and findings of nine other sub-research studies.

" Professor, Department of Thai, and Director, Thai Studies Center, Faculty of Arts,
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transnationalism. Its related concepts include folklore-fakelore, “authenticity”,
representation, invented tradition and identity. The article reviews dissertations
written in Thailand which use these concepts as their analytical framework,
especially those focusing on folklore used in expressing ethnic identities,
invented folklore in the transnational context, religion-based invented

traditions and invented traditions for tourism and commercial purposes.

Keywords: creative folklore, dynamics of folklore, social context,

folklore concepts, review article
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